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: Thesq guldallnel are qued to requlato tho sale of gdddi and services
_o_utsido of retail establishmanto otherwise known as “Direct Selllng and
- to provi& for pratectioﬁ of the conéumeni who purchasc goodt and

Dlrec#. Selllng mqanq marketing of consumef productslservices :
i ____tq;_t_ht oonsurneri genorally in: thelf home: or “homes of'-_ .

nﬁ.. tity means a businesa entity whlcl’t"‘sells or
_ rnarkats produqts with its trademark or service mark or any other
Identlfymg mark through a dlrect selllng mdivldual or orgamsatuon

Dlrect Seller means a perscm who is a member of a dlstnbutuon N
system of tha dlrect sellmg entlty engaged in Dlrect Se!lang

4Ma!!g g[galeg; R R R L e BB
Mail Order Sales means sale of goods and_services which a

- person: conducts either by himself or through any person
authonsed by him, by recelwng an offer for a sale contract by mall

sy

, ¢



Pyramld SchomeIMonay Chango Schomo |s 8 scheme or arrangement
~ which also includes any Money clroulatlon scheme as daﬁned within the

meaning of tht Sectlon 2(c) and 2(e) of the Prize Chits and money

g Circulation Scheml (¢ Bannlng)Aot 1978, Inyofvlng sale of goods and
" services, where a person for a ‘consideration ‘acquires the opportunity to
Soi G b recelve (] pecuniary. benefit which is not dependent on the volume of
bye goods or servicot sold or distributed but is based wholly o partly upon -

Consumor means any' porson who buys or agreea to buy goods
from a Dlroct Selrer for a consideration. Hait Sy

Tho followlng condrtlons are to be oomplred wrth by the Dnrect
Sellrng entities and Dlrect Sellers | . _

- a) The Dtrect Selling Entrty should be a legal entrty authorlsed
to conduct business in India and whlch fi Ies all retums as

’_ mandated by Law.

b) The Dlract Selllng Ent;ty should be a vahd llcensee or a
permrttad user of a registered trademark ‘which adentrf ies the

promoter goods or services drstnbuted

c) The Direct Selling Entltles should maintain websites with
- complete” details of their products/services, terms and
conditions, pnce detarls of direct sellers and all relevant
. information about the company and business. The websites
‘shall be updated regularly. and shall furnish all necessary g
information requu'ed by the District IndustriesC entre.
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viii.

The Order dage the tqtal amounf to be pard by
the consumer along with the bl" and recelpt

\ .

i Time and place for lnspectlon of the sample and-- :
2 dellvery ofgoods ' : : -

A notlce to the consumer of the consumers'
L2 rights ta cancel the order and to recewe a full, '.
.' refund of' s;urn_sr pald ' A

'Detalls regardlng the complalnt redressal
.. mechamsm of the Direct Selhng Entrty '

.









