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Anncxure

DEVELOPMENT OF KUMARAKOM AS ICONIC TOURIST SITE

Components.

1 Enhance and improve access and connectivity to Kumarakom from
major urban and tourist centres

2 Comprehensive conservation based area development that builds upon
existing assets and develops complimentary products for enhanced
tourist experiance

3 Formulate a conservation based development framework that focuses on
rejuvenation and preservation of ecology

4 ‘Facilitate greater community integration with existing tourist activities
and create opportunities for new community-based Tourism activities.

5 Enhance and upgrade the infrastructure in the village and its vicinity

6 Create an unique identity for Kumarakom through efficient branding
and marketing interventions
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